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contact: carlo.bughi@unife.it | skype: carlo.bughi | mobile: +44 07 473 949 960

I hold an MSc in Architecture from the University of Firenze (2001) and I've started my professional activity as Architect in Bologna (Italy).
In 2007, I have been invited to join the University of Ferrara as lecturer at the Department of Architecture: ever since, I am in charge of the course of
Representation Techniques where I train students in BIM and Graphic design, print and colour management.

Since I joined the University, I have developed and managed a number of projects as Art Director both within the DIAPReM Centre (Development of
Integrated Automatic Procedures for Restoration of Monuments), and at TekneHub, one of the Labs of the Technology hub of the Emilia-Romagna High
Technology Network, a leading regional programme for knowledge transfer and innovation.

At Consorzio Ferrara Ricerche, I've managed and coordinated several projects as Executive creative director for Nemetschek Italia, EPSON Italia, Consorzio
Stile 21, LInvisibile by Portarredo, focusing on the technology transfer between University/Professionals/Industry.

In 2010 I've joined Maggioli Editore as Editor and Executive for books, magazines and multimedia projects, and in 2012 I have been appointed as BIM and
Representation Technique’s leading and responsible editor for Paesaggio Urbano | Urban Design, an international journal on Architecture.

In 2012 I've become Communication and Creative Director at MAK Building and Stora Enso, leading companies in the wooden construction market, with
the goal to promote their activity in Italy and to develop their Corporate Identity.

In 2013 ASTER, the Consortium for Innovation and Technology Transfer in Emilia-Romagna, has invited me to join a professional working group to set the
strategies and the roadmap for the cultural and creative industry for the Emilia Romagna Region.

My wide and diverse experience lead me to the conviction that goals can only be successfully achieved if the team and the relationship among participants
are sound, and I still questions the team management impact. My questions has found an answer when I met the LEGO SERIOUS PLAY method and T've
been commited to working on B4bricks project.

To summarise my experiences, I've realised this “interactive” portfolio, with my skills, an overview of my activity (INDEX), and detailed case studies focused
on Communication, e-magazine & multimedia, Corporate identity, Book, Contents & Catalogues, Events & Multimedia.

In these pages, the pictures above the timeline are linked to “postcards” with a detailed description of my role, activities, soft skill and tools employed. Each
company logo is linked to the organisation’s profile with names of references. To better substantiate and illustrate the projects hereby presented and the

results achieved, pictures may be linked to external web pages and videos.



mailto:carlo.bughi%40unife.it?subject=Portfolio

Writing | Screenplay | Copywriting | Exhibition curator | Publishing | Script | Storyboarding

Creative direction | Team management | Staff recruiting | Events management | Content manager | Fund raising Training and mentoring |
Site management | Strategic Planning | Detailed planning | Timelines management | Event management | Operations analysis

Graphic | Video | Web | Digital | Packaging | Catalogues | Brochure | Presentations | Shooting | Dubbing Motion graphics | Post-
production | 3D graphics | 2D graphics | Drawing

Concept design | Graphic design | Web design | Digital design | Video director | Logo design | Set design | Print design | Multimedia |
Exhibition stand | Corporate identity | Curriculum and training design |Brand implementation | Creative strategy | Digital strategy |
Concept development | Magazine design Branding | Communication strategy | Interface design

Team Building | Customer focus | Motivating others | Negotiation | Change management | Conflict Resolution | Speaking | Active listening
| Coordination | Decision making | Critical thinking | Active Learning | Monitoring | Social Perceptiveness

Acrobat Pro (Ap) | Adobe Photoshop (PS) | Adobe InDesign (ID) | Adobe lIllustrator (Ai) | Adobe Premiere (Pr) Adobe Flash Professional (Fl) |
Adobe Dreamweaver (Dw) | Adobe Soundbooth (Sb) | Adobe After Effects (Ae) | Adobe Maxon Cinema 4d (C4d) | Nemetschek Allplan (All) |
Ms Power Point (PPT) | Prezi (Pz) | TechSmith Camtasia (Cam) | CMS | Hanvon Graphics Tablet
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Biografil Festival it is the only international event entirely committed to promote and support biographies and life tales. The Festival brings the best selection of biopics, documen-
taries and short films produced every year on an international basis. Biografilm Festival has progressively dedicated a wide visibility not only to screenings, but also meetings, de-
bates, presentations of books, theater shows, exhibitions, concerts and moments of exchange between the audience and the leading characters of the contemporary cultural scene.
Ref.: Mrs Emanuela Ceddia, Marketing Director

B4Bricks.org is a group of professionals and researchers who use LEGO ° SERIOUS PLAY ° method and propose and its application in different fields and branch of knowledge. Team
leader are Patrizia Bertini and Carlo Bughi. LEGO ® SERIOUS PLAY" is a methodology based on constructivist theories that employs LEGO bricks. LSP is widely used in organisa-
tional context for team building, strategy and vision definition and to develop both individual and team’s identities. Many Companies and Organisations, like Fujitsu, MasterCard,
Hilton Hotels, MIT Media Lab, World Bank Group, Yahoo, Microsoft, employed LEGO ® SERIOUS PLAY ° method in the world.

Ref.: Ms Patriza Bertini, B4Bricks co-founder

Founded in 1993, the Consorzio Ferrara Ricerche (CFR - Ferrara Research Consortium) is a non-profit organisation with public and private participation, aimed at the promo-
tion, development and exploitation of human, scientific, technological and economic resources mainly of the territory of Ferrara. The mission of CFR is to promote and to manage
research, innovation and technology transfer, by offering itself as a decisive and preferential partner for universities, research centres, public institutions and industrial companies
in Italy and abroad, besides acting as a link between the generators of know-how, industrial organisations and the working world.

Ref.: Mrs. Stefania Corsi, Director

Epson’s history spans more than 100 years, with a heritage that began in watch making and led to the invention of the world’s first quartz watch along with many other technology
“firsts.” This long tradition of creating products that are smaller and more precise continues today, with the development of some of the world’s most advanced micromechantronics
capabilities for ultra fine, high precision processing.

Ref.: M Silvia Macchi, Marketing Manager EPSON Italia

The story of the Maggioli Group began a century ago and has now crossed four generations alongside the evolving Public Administration and the free-line Professional linked to it.
Taking knowledge, innovation and top level know-how into the Public Administration helping it to handle future challenges and respond to citizens” needs better (even latent ones)
by simplifying procedures and facilitating daily work; that is the Maggioli Group strategy pursued through 5 Business Units: Publishing and Conventions, Information Technology,
Document Management, Managing Revenue and Service, Training and Consultancy.

Ref.: Mr. Gabriele Semprini, Chief Editor

Nemetschek is a leading global software provider for the architecture, engineering and construction (AEC) market. Headquartered in Munich, Germany, with its 11 brands it serves
more than 300,000 customers in 142 countries from 40 locations worldwide. The Group has always focused on innovations such as Open Building Information Modeling (Open
BIM) for the AEC market of tomorrow. The company, listed in the TecDAX of the German Stock Exchange, generated revenues of EUR 175 million in 2012 and a result before
interest, tax and depreciation (EBITDA) of EUR 41 million.

Ref.: Mr. Flavio Andreatta, CEO Nemetschek Italia

Stile 21 is a Consortium grouping several companies operating in the wood construction sector. The consortium companies are the followings: Legnotech
SpA, Ciabatti Legnami Srl, Marlegno Srl, Mori Legnami Srl, Rao & Sartelli Srl, Zoppelletto Srl.
Ref.: Arch. Valerio Rao, President of STILE 21 Consotium

Stora Enso. Leader in wood derived products, it has over 30.000 employee in 35 countries, it is active world-wide and it had a 2011 revenue of 11,3 billion Euros. CLT production
sites are in Austria, in Bad St. Leonhard and Ybbs an der Donau. MAK Group joined the partnership in 2008 and it is the sole Stora Enso’s CLT panel distributor in northern Italy,
which takes in 75% of all national wood constructions. MAK Group produces 65.000 m3 wooden floors and timber profiles, its Italian annual turnover is over 30 million Euros. All
waste materials are used to produce more than 25.000 tons of pellet.

Ref. : Mr. Massimo Marino (CEO MAK Group)

TekneHub is one of the four Laboratories of the Tecnopole of Ferrara, within the European Platform Construction of the High Tecnology Network of the Emilia Romagna region,
the first regional plan in Italy focused on fostering Innovation, Industrial Research and Tecnology Transfer. TekneHub refers to the University of Ferrara with the main aim of sup-
porting SMEs to develop new products, methods and services or to adapt their own ones, to the specific needs of the cultural heritage.

Ref. : Prof. Marcello Balzani, Director

The University of Ferrara, one of Italy’s oldest universities, has welcomed and educated illustrious personalities from the worlds of culture, the Arts and Science, such as Nicolo
Copernico and Paracelso. The University of Ferrara was founded in 1391 by the Marquise Alberto V of Este with the permission of Pope Bonifacio IX. Department of Architec-
ture. Architecture and Architectural Engineering provides a solid cultural and scientific education, combined with a creative outlook and sufficient professional training regarding the
complex design culture.

Ref. : Prof. Marcello Balzani, Associate Professor
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http://www.epson.it/
http://www.maggioli.it/gruppo/chisiamo/en
http://www.storaenso.com/
http://www.makholz.com/
http://www.stile21.it/
http://www.biografilm.it/2013/en
http://www.nemetschek.com/




book | editor =

Title: Marcello Balzani, “Il progetto del colore. Vademecum operativo per la gestione cromatica delle superfici architettoniche’, Maggioli Editore, Rimini, 2011

Role Co-Editor

Activity Concept design | Staff management | Staff recruiting | Content curator

Soft Skill Team building | Motivating others | Coordination | Critical Thinking
Details 281 printed pages + 110 digital pages | 23 chapters | 17 authors | 2000 copies
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Title: Marcello Balzani, “Il progetto del colore. Vademecum operativo per la gestione cromatica delle superfici architettoniche’, Maggioli Editore, Rimini, 2011
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Il progetto del colore

Il progetto del colore

per la
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a cura di Marcello Balzani

Role
Activity
Tools

Graphic designer | Executive

InDesign | Photoshop

Concept design | Graphic design | Print design

BOOK


http://ordini.maggioli.it/clienti/product_info.php?products_id=7785

book | layout =

Title: Marcello Balzani, “Il progetto del colore. Vademecum operativo per la gestione cromatica delle superfici architettoniche’, Maggioli Editore, Rimini, 2011

standard pages data sheet

a .

section index

side bar graphic contents chapter’s intro
Role Executive creative director
Activity Creative design | Graphic design | Print design
Tools InDesign | Photoshop

BOOK
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Title: Marcello Balzani, “Il progetto del colore. Vademecum operativo per la gestione cromatica delle superfici architettoniche’, Maggioli Editore, Rimini, 2011
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info, graphlcs

comparative tables icons symbols
Role Graphic designer
Activity Creative design | 2D graphics | 3D graphics
Tools InDesign | Photoshop | Illustrator | Cinema4D
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Title: Marcello Balzani, “Il progetto del colore. Vademecum operativo per la gestione cromatica delle superfici architettoniche’, Maggioli Editore, Rimini, 2011
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Role Executive creative director
Activity Concept design | Digital editing and production | Interface design

Tools InDesign | Photoshop | Illustrator | Cinema4D | Acrobat Professional | Flash




book | multimedia ERSON W

Title: Marcello Balzani, “Il progetto del colore. Vademecum operativo per la gestione cromatica delle superfici architettoniche”, Maggioli Editore, Rimini, 2011

interview

RAPPRESENTARE IL COLORE

[ ———
Lo i

02 Spaio Colore._stampante tutorial

tutorial

Role Chief Editor | Executive creative director
Activity Concept design | Video production | Interface design | Dubbing | Video editing
Tools Camtasia | Premiere | Cinema4D | Soundbooth | PowerPoint

(BO O


http://www.youtube.com/watch?v=xmlm9p4_DGo&list=PL3EA58CD386A1C997
http://www.youtube.com/watch?list=PLE76CEA6CB0C6F737&v=N5oYFF_1afw
http://www.youtube.com/watch?list=PLCoVv4nmd8mqYF3t9AKwLiNB-5ywB7Qgn&v=SLDfhlevd7E

book | digital pictures Wg

Title: Marcello Balzani, “Il progetto del colore. Vademecum operativo per la gestione cromatica delle superfici architettoniche’, Maggioli Editore, Rimini, 2011

Role Set designer | 3D designer
Activity Creative design | Set design | Graphic design | 3D graphics | Post-production
Tools Allplan | Cinema4D | Photoshop

BOOK



book | authorship =

Title: Marcello Balzani, “Il progetto del colore. Vademecum operativo per la gestione cromatica delle superfici architettoniche”, Maggioli Editore, Rimini, 2011

“Progettare con il colore”, pp 101-107 “Il progetto degli interni residenziali”
(with Gianni Cagnazzo), pp 109-157

“Rappresentare il colore”, pp 219-229 “La simulazione del colore”, pp 231-255
Role Author
Activity Writing
Details 4 chapters | 101 pages | 200 original pictures
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book | editing =

Title: Marcello Balzani, “Il progetto del colore. Vademecum operativo per la gestione cromatica delle superfici architettoniche”, Maggioli Editore, Rimini, 2011

“Il colore per I'infanzia: la progettazione degli edifici “Teoria e pratica del colore. Cosa sapere e come agire ~ “La resa delle luci nelle scene di interni”
scolastici”, Francesca Valan, pp 159-189 per gestire le immagini”, Federico Ferrari, pp 257-281  Paolo Allodoli, pp XCI-XCV

i i
“Variazioni cromatiche nel modello digitale”, “Il colore digitale: strumenti, verifiche, output, input’, ~ “La verifica della qualita di stampa’,
Fabio Negri, pp LXXVII - LXXXIV Marco Medici, pp LXXXV- LXXXIX Pietro Massai, pp XCV- XCVI
Role Editor

Activity Content management | Editing | Graphic design | Timelines management
Soft Skill Coordination | Motivating others | Negotiation

Details 6 chapters | 6 authors | 72 pages




EDITORE

Title: Marcello Balzani, “Il progetto del colore. Vademecum operativo per la gestione cromatica delle superfici architettoniche”, Maggioli Editore, Rimini, 2011

book | video EPSON W=

& lo stesso

che stampe

sicuri non sia verde

Promotional spots

Role Art director | Supervisor

Activity Concept design | Staff management | Supervision | Communication strategy
Soft Skill Coordination | Motivating others

Details 5spots | 5x15”
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http://www.youtube.com/watch?v=Mw4GmZRBbAQ&list=PL206BDC72EFA2B7E2&index=4
http://www.youtube.com/watch?v=XP3NHN0TOcA&feature=c4-overview-vl&list=PL206BDC72EFA2B7E2
http://www.youtube.com/watch?v=P4_FnUd3Dco&list=PL206BDC72EFA2B7E2
http://www.youtube.com/watch?v=5m5UfxWZgcM&list=PL206BDC72EFA2B7E2

e-magazine| editing W

Paesaggio Urbano | Urban Design, # 5-6bis.2012, Digital Edition in PDF Format, bilingual (Italian-English), Maggioli Editore, Rimini, 2012

Role Chief editor

Activity Magazine design | Team management | Content curator | Communication strategy
Soft Skill Team building | Motivating others | Coordination | Critical Thinking

Details 146 digital pages | 18 contributes | 17 authors | 20.000 free estimated downloads

E-MAGAZINE


http://paesaggiourbanoweb.wordpress.com/2012-2/table-of-content-5-6-bis-2012/
http://paesaggiourbanoweb.wordpress.com/2012-2/table-of-content-5-6-bis-2012/

e-magazine| cover design W&

Paesaggio Urbano | Urban Design, # 5-6bis.2012, Digital Edition in PDF Format, bilingual (Italian-English), Maggioli Editore, Rimini, 2012

Role Graphic designer | Executive
Activity Creative design | Graphic design | Production | Photo
Tools InDesign | Photoshop

E-MAGAZINE


http://paesaggiourbanoweb.wordpress.com/2012-2/table-of-content-5-6-bis-2012/

e-magazine| layout =

Paesaggio Urbano | Urban Design, # 5-6bis.2012, Digital Edition in PDF Format, bilingual (Italian-English), Maggioli Editore, Rimini, 2012

pages sample 3 dossier-cover dossier-page sample
Role Executive creative director
Activity Creative design | Magazine design | Graphic design | Digital design
Tools InDesign | Photoshop

E-MAGAZINE



e-magazine| digital design W

Paesaggio Urbano | Urban Design, # 5-6bis.2012, Digital Edition in PDF Format, bilingual (Italian-English), Maggioli Editore, Rimini, 2012

[enoserro proseer | e [E] EfE)
| |

section name

language selection!

double or single page view

go to index

s6hi2mz pasvaggio urbang 71

Role Executive creative director
Activity Concept design | Interface design | Digital editing
Tools InDesign | Photoshop | Illustrator | Acrobat Professional

E-MAGAZINE



e-magazine| multimedia W&

Paesaggio Urbano | Urban Design, # 5-6bis.2012, Digital Edition in PDF Format, bilingual (Italian-English), Maggioli Editore, Rimini, 2012

interview
2
B
- o
. ~- Intervista ad Andrea Be I3
B ascaoUeno : —- Ibrido mediterraneo Prima parte documentary
| it vt Brsor s progetionn d g i
it =
documentary
Role Executive creative director
Activity Concept design | Screenplay | Script | Storyboarding | Dubbing | Post-production
Tools Premiere | Soundbooth | Photoshop
Details 5 video | 60’

E-MAGAZINE


http://www.youtube.com/watch?v=b2X7srVB7ls
http://vimeo.com/55278364

e-magazine|reportage W

Paesaggio Urbano | Urban Design, # 5-6bis.2012, Digital Edition in PDF Format, bilingual (Italian-English), Maggioli Editore, Rimini, 2012

Role
Activity
Tools
Details

Photographer

Shooting | Editing | Post-production
Photoshop

30 photos published

E-MAGAZINE



e-magazine| authorship W

Paesaggio Urbano | Urban Design, # 5-6bis.2012, Digital Edition in PDF Format, bilingual (Italian-English), Maggioli Editore, Rimini, 2012

BIM, Boom, Baum

paesaggio urbano =

URBAN DESIGN

Paesaggio Urbano,
paesaggio digitale

Unedizion speciale i Paesaggio Uanc, pacsaggio urbano

intcamente dgtal,

‘completamente bilingue, integrata con Lo

ideq documentar e nenvite Su
ggiourbancaet

“BIM, Boom, Baum. Building Information Modelling: renewing design

“Urban Design, digital landscape”, pp 110-114

processes’, Dossier, pp II-IX
Role Author
Activity Writing

Quantity 2 contributes | 13 pages | 21 original pictures

E-MAGAZINE


http://paesaggiourbanoweb.wordpress.com/2013/01/06/urban-landscape-digital-landscape-c-bughi/
http://paesaggiourbanoweb.wordpress.com/2013/01/06/urban-landscape-digital-landscape-c-bughi/
http://paesaggiourbanoweb.wordpress.com/2013/01/06/bim-boom-baum-c-bughi/
http://paesaggiourbanoweb.wordpress.com/2013/01/06/bim-boom-baum-c-bughi/

e-magazine| editing

I
MAGGIOLI
EDITORE

Paesaggio Urbano | Urban Design, # 5-6bis.2012, Digital Edition in PDF Format, bilingual (Italian-English), Maggioli Editore, Rimini, 2012

Casa a Morchiuso

Legno contemporaneo

v

Le grandi strutture in XLAM

Realizzare in piccolo
per pensare in grande

“Home at Morchiuso”
by Riccardo Rubini
pp- 66-73

Role
Activity
Soft Skill
Quantity

“Contemporary wood”
by Davide Mantesso
pp. 90-93

Editor

“Think big, make it small”
by Francesco Viroli
pp. 94-101

“Living the wood”
by Marco Medici
pp. X-XV

“Cross laminated timber”
by Pietro Massai
pp. XVI-XXV

“XLAM large engineering
structures”

by Andrea Bernasconi
pp. XXVI-XXXI

Content management | Editing | Graphic design | Timelines management
Coordination | Motivating others | Negotiation
6 contributes | 6 authors | 38 pages

E-MAGAZINE




communication | logo

Corporate identity for B4Bricks, consultanting organisation based on the Lego Serious Play Method.

Role Graphic designer | Executive
Activity Concept design | Logo design
Tools Mlustrator | Photoshop

COMMUNICATION



communication | we

Corporate identity for B4Bricks, consultanting organisation based on the Lego Serious Play Method.

Home | Wellness 4 Organisations | |~ Self Diagnosis Test SPinteiew | | LEGO® SERIOUS PLAY

Contact

There’s an elephant in the room

The single biggest problem in communication is the illusion that it has taken place.

We live i the information and communication age where technology plays as the big mediator. Nevertheless, many people sses

technology as a filter. Information is not always ‘processed data’ and it does not produce knowledge. And communication
does not produce shared knowledge and auareness.

We care for (and care about) the Digital Divide. But who does care for (and care about) the Human Divide?

We can manags

vith our interlocuor

largest amount of data and we have the best ever technologies, though we are not able to communicate effectively
o5 a collaague, a client or

sultant. Wa may
ay have agraed on goals and results, yet at the very e
the someone is your customer,this is a serious issus.

ofthe same team, yet still feel that e are
taking opposite dirctions

e mightfind out that someane misundarstood or that someane alsa is nat satisfe

d with the achisvemants. And f

It clea

's an elephant i the room — that the gap lies in the elationships between
and people inthe centre, we need to focus on relationships' qualty.

le who are supposed 1o collaborate and jint effots on a project or activity. We need to bring the social capital

Role
Activity
Tools

Creative designer | Co-author
Creative design | Writing
CMS (Wordpress)


http://b4bricks.org/2013/05/04/our-mission/

communication | set design %

Corporate identity for B4Bricks, consultanting organisation based on the Lego Serious Play Method.

Role Set designer | photographer | Executive
Activity Concept design| Creative design | Shooting | Post-production
Tools Photoshop | Hanvon Graphics Tablet



communication | graphic

Corporate identity for B4Bricks, consultanting organisation based on the Lego Serious Play Method.

Middle leve/ "X

managers
Cexecutty level)

Organ/‘saz‘/on anatonrn/

babricks.org

Role Graphic designer | Executive
Activity Concept design | Drawing | Post-production
Tools Photoshop | Hanvon Graphics Tablet



communication | corporate id |2

Corporate identity for B4Bricks, consultanting organisation based on the Lego Serious Play Method.

B BT BIG brochure
B4 BOXBRAL LLi
B ‘BQ‘ poster
Chi siamo . B
I invitation
lsco"“&“ ARCHITECTORE
.._vmcl ‘“m - 0 S
| postcard
Patrizia Bertini
bertini@b4bricks.org
mobile +39 366 95 62 033
skype patriziabertini double-face business card

Role Creative designer | Exexutive
Activity Creative design| Graphic design | Post-production | Print design
Tools Photoshop | Illustrator | InDesign

COMMUNICATION



T

communication | exhibition

Corporate identity for B4Bricks, consultanting organisation based on the Lego Serious Play Method.

il i

Role Art director
Activity Creative design | Exhibition stand design | Detailed planning | Site management
Tools Allplan | Cinema 4D | Photoshop | [lustrator | InDesign

Event Salone del Restauro 2013, Ferrara, Italy, March 20th-23rd


http://b4bricks.org/media/opening-at-restauro-2013/
http://b4bricks.org/media/opening-at-restauro-2013/

communication | e-book

Corporate identity for B4Bricks, consultanting organisation based on the Lego Serious Play Method.

Carlo Bughi e Patrizia Bertini

Bricks 4 Building

Co-housing e facilitazione

bibricks org, 2013

Role Co-author | Graphic designer | Executive
Activity Concept design | Graphic design | Writing
Tools Photoshop | InDesign | Acrobat Professional


http://issuu.com/carlo.bughi/docs/co_housing_e_facilitazione

communication | video

Corporate identity for B4Bricks, consultanting organisation based on the Lego Serious Play Method.

Inipol - =pest LINCH®

N0GRAR
ESTIZM !

& e

WAL
L

g
Ciro Pirondi, Architect

Jean-Philippe Tremblay, Film director

Role Executive creative director
Activity Shooting | Video editing | Post-production
Tools Premiere | Soundbooth | After Effects | Hanvon Graphics Tablet

Details 12 videos | 120’


http://www.youtube.com/watch?v=5N7uXYv9q3Y
http://vimeo.com/55928575
http://www.youtube.com/watch?v=Sh3AirNLReM
http://legoviews.com/2013/05/24/gianni-cagnazzo-on-colour/
http://www.youtube.com/watch?v=jTWARgFlN8M
http://www.youtube.com/watch?v=lz09Fqzekfk
http://www.youtube.com/watch?v=xE5rRlD4jtM
http://www.youtube.com/watch?v=S4uZg2h6ZQo

events | logo

Alberti’s Box: a flexible, digital, and adaptable multi-media exhibition project Tekne"hb G

e ns
JiF@®
JiF@®

S| 1<
L [
Sl <

Role Art direction
Activity Concept design | Logo design
Tools Mlustrator | Photoshop

EVEN S



UNIVERSITA

events |exhibition stand & e

Alberti’s Box: a flexible, digital, and adaptable multi-media exhibition project Teknel'hb g

Concept and project Site management Event

Role Art director

Activity Concept | Detailed planning | Exhibition stand design | Site management | Fund raising
Tools Allplan | Cinema 4d | Photoshop

Event Salone del Restauro 2011, Ferrara, Italy, March 26th-29th

Details 200 square meteres | Cost 30.000 € | 18 people managed

EVEN S



events | graphic

Alberti’s Box: a flexible, digital, and adaptable multi-media exhibition project Teknel'hb g

Box’s main wall B Totem’s layout
Role Graphic designer | Executive

Activity Creative design | Graphic design | Print design
Tools Photoshop | llustrator | InDesign

EVEN S



° ° R4 ‘
UNIVERSITA
events | multimedia
o DL
Alberti’s Box: a flexible, digital, and adaptable multi-media exhibition project Teknel'w g
“ -
= l 4 I l 4 I m

Ass

-
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Interviews Back stage Documntaries

Role Art director

Activity Concept design | Art direction | Training and Mentoring | Team Management

Communication strategy | Timeline management
Soft skill Motivating others | Coordination | Monitoring

EVEN S



UNIVERSITA
DEGLI STUDI
DI FERRARA

events | we

Alberti’s Box: a flexible, digital, and adaptable multi-media exhibition project TekneHub @

[ | |
Albertif X%

Alberti’s Box
Un progetto culturale multimediale per le architetture di Leon Battista Alberti

Albertfs Sox &un madopar ar conocer i ek &l o el o g e poget s un grande et de Rnsscinet Loon Batisa

s g s ts ¥ Cnto parimntie PRl frete o ek dlTecnopolo i Ferars (Uverat dFerre) Pforn Cost
1o Tecnooaa Regon Emia-Romagn, o I Fondazone Canr S Leon Batlta Abar i ario ha pernesso d maturre, 1 cola

ConsorzoF: mettere 3 dsposizione &
e e b o i e st b i Ao ]
archietture pongono

Lidea & moto semplice & nasce sostanziaimente dal famoso motto “se Maometto non va all montagna i montagna va a Maometto” con Mitento perd dinon
Sostiure intoo fedific reale, ma disolectare invece  sua visione dieta
Sitrata 6iuna operazione atraente non slo perché propone una letura trasversale degl edifci alberta, ma perché ha come oggetto beniimmobil qual i
anufat archietionic che senza unoperazione dgfale o smaterislizzszions corpores e 4 successiva rimaterislizzazions, dificiment  potrebbero
essers visuaizza, percepit, compresi
Iberti's Box & un format digtale riproducibe in lco ¢ pensato con margin di flessiith e adattabita a diversi spazi che sarano di vota n vota dedicati
alatestinent.
Iprogeto che la prima

Ferrara, non sara i modello definivo del cubo abertano’

Role Web designer | Executive
Activity Creative design | Digital design | Writing
Tools Dreamweaver

EVEN S


http://www.albertisbox.com/sito/home.html

° b4 )
UNIVERSITA
events | cover design & e
o | DLIERAA
Alberti’s Box: a flexible, digital, and adaptable multi-media exhibition project Tekne"hb @
Ar

Architetti, Maggioli Editore, # 3.2011

Role Graphic designer | Executive
Activity Creative design | Graphic design
Tools InDesign | Photoshop

Details 60.000 printed copies

EVEN S


http://architetti.com/tabloid/2011/3

corporateid |events & May

Corporate identity for MAK Holz GmbH, MAK Building GmbH, Stora Enso in Italy

Concept and project Event

Role Art director

Activity Creative design | Exhibition stand design | Detailed planning
Tools Allplan | Cinema 4d | Photoshop | Illustrator | InDesign
Event MADE EXPO 2011, Milano, Italy, October 5th-8th

Details 120 square meteres | Cost 35.000 € | 5 people managed

(CORPORATE]



CO

Corporate identity for MAK Holz GmbH, MAK Building GmbH, Stora Enso in Italy

Profili | Profi/
A

rateid |catalogues MaK
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—

4 think before you print
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Sheet

Cover Index

Role Digital designer | Executive

Activity Concept design | Digital design | Graphic design | Interface design
Tools Allplan | Photoshop | InDesign | Acrobat Professional | Dreamweaver
Details

88 pages | 2 languages (Italian and German) | 180+ downloadable files

[CORPORATE:



http://www.makholz.com/catalogo-dei-profili-it/
http://www.makholz.com/catalogo-dei-profili-it/
http://www.makholz.com/catalogo-dei-profili-it/

corporateid | packaging MEK

Corporate identity for MAK Holz GmbH, MAK Building GmbH, Stora Enso in Italy

g 8
WWW -MAKENERGIE-COM
‘Working drawing 3d model and rendering preview
Role Executive
Activity Graphic design | Print design
Tools Cinema 4D | Photoshop | Illustrator

[CORPORATE:



storaenso

corporateid |extubition 5 MEX

Corporate identity for MAK Holz GmbH, MAK Building GmbH, Stora Enso in Italy

Progetto Fuoco, Verona, February 2012

Department of Architecture, University of Ferrara

Concept and project
from May 2012 to February 2013

Role Art director

Activity Concept design | Exhibition stand design | Detailed planning | Site management
Tools Allplan | Cinema 4D | Photoshop | Ilustrator | InDesign

Events Progetto Fuoco 2012 | Salone del Restauro 2012 | University of Ferrara

Details 144 square meteres | Cost 10.000 € | 4-12 people managed

(CORPORATE]


http://www.youtube.com/watch?v=dS72uMdrNbw&feature=c4-overview&list=UUqyvpoyLpYwbNBma_HhQS2g

storaenso

corporateid |e-book ~ FMEX

Corporate identity for MAK Holz GmbH, MAK Building GmbH, Stora Enso in Italy

% ﬂ%:s \:l_

Cenni di cambiamento
dal bosco al progetto

Cenni di cambiamento
dal bosco al progetto

Cover Index Page
Role Author | Graphic designer | Executive
Activity Creative design | Graphic design | Writing
Tools Photoshop | InDesign | Acrobat Professional
Details 55 pages | 8 chapters | distribution: web and dvd (500+)

[CORPORATE:


http://www.makbuilding.eu/via-cenni-milano/

corporateid | logo IMaR

Corporate identity for MAK Holz GmbH, MAK Building GmbH, Stora Enso in Italy

AmFin
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MAK building  MAK building °©
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Logo versions Full Brand Guideline booklet
Role Creative designer

Activity Concept design | Logo design | Print design | Digital design
Tools Mlustrator | Photoshop | InDesign

(CORPORATE



corporateid | web I

Corporate identity for MAK Holz GmbH, MAK Building GmbH, Stora Enso in Italy

MAK building
Data _l
Utity. _J
Gallery _1
v 551
[ T = e}
Mak Building web site Mak Holz web site
Role Web designer
Activity Concept design | Digital design | Copywriting | Interface design
Tools Dreamweaver | Flash | CMS

(CORPORATE


http://www.makbuilding.eu/

corporateid | branding 4xMEX

Corporate identity for MAK Holz GmbH, MAK Building GmbH, Stora Enso in Italy

Headed paper

DVD cover Gadgets Packing material
Role Graphic designer
Activity Creative design | Communication strategy
Tools Cinema 4D | Photoshop

(CORPORATE



corporateid | video F M

Corporate identity for MAK Holz GmbH, MAK Building GmbH, Stora Enso in Italy

Bent not broken
Earthquake fest
in wooden buildings

Bughi

industriale

Focus on Fire
Immaginario

e immagine tecnologica
di Carlo Bughi

interview documentary

Role Executive creative director

Activity Concept design | Storyboarding | Screenplay | Script | Dubbing | Post-production
Tools Premiere | Soundbooth | Photoshop

Details 21 video | 166

(CORPORATE


http://daelearning.wordpress.com/documentary-interview/la-filiera-del-legno/living-the-wood/
http://vimeo.com/55278364
http://vimeo.com/55278907
http://www.youtube.com/watch?v=oPCOpXJadGA
http://www.youtube.com/watch?v=z1VjWq0KQJE

storaenso

corporateid |digital designs MK

Corporate identity for MAK Holz GmbH, MAK Building GmbH, Stora Enso in Italy

8 con Fosh Payer 10

content

web links

dvd cover \ auto-exe interface (MAC OS and Win)
Role Digital designer | Editor | Executive
Activity Concept design | Digital editing | Communication strategy | Interface design
Tools InDesign | Photoshop | Illustrator | Cinema4D | Acrobat Professional | Flash

(CORPORATE



storaenso

corporateid | publishing % MEX

Corporate identity for MAK Holz GmbH, MAK Building GmbH, Stora Enso in Italy

Abitare il bosco

Paesaggio Urbano | Urban Design Paesaggio Urbano | Urban Design Paesaggio Urbano | Urban Design
Maggioli Editore Maggioli Editore Maggioli Editore

# 5-6bis.2012, Cover # 5-6bis.2012, Dossier cover #5-6bis.2012, pp I- XXX

Role Author | Curator

Activity Writing | Text editing

Soft Skill Communication strategy

Details 2 covers | 7 contributes | 70 pages | circulation: 20.000+ copies

(CORPORATE


http://paesaggiourbanoweb.wordpress.com/2012-2/table-of-content-5-6-bis-2012/
http://paesaggiourbanoweb.wordpress.com/2013/01/06/bim-boom-baum-c-bughi/
http://paesaggiourbanoweb.wordpress.com/2013/01/06/cross-laminated-timber-p-massai/
http://paesaggiourbanoweb.wordpress.com/2013/01/06/cross-laminated-timber-p-massai/

content |catalogues

Content management and production for Stile 21 Consortium and Consorzio Ferrara Ricerche

ELR=CH I \WOOD DIGITAL TUTOR

Consorzio Ferrara Ricerche (CFR)

Role
Activity

Tools
Details

Lead digital designer

Concept designer | Concept development | Digital design | Graphic design
Team management | Timelines management | Interface design

Allplan | Photoshop | InDesign | Flash | Dreamweaver | Premiere | Cinema 4D
450 items | 600 pictures | 150 movies | 1350 downloadble files

[CATALOGUES]



content | video tutorial

Content management and production for Stile 21 Consortium and Consorzio Ferrara Ricerche

Consorzio Ferrara Ricerche (CFR)

P ey

01_Introduzione W@J:R % *

Role Author | Executive creative director

Activity Concept design | Graphic design | Dubbing | Storyboarding | Script
Tools Camtasia | Allplan

Details 14 video | 77°

(CAIALOGUES


http://www.youtube.com/watch?list=PLCoVv4nmd8mpRKiKbkXjGjNHQClfhKQRz&v=3OEsPyUQwTY

content |interviews =

CRED
Content management and production for Stile 21 Consortium and Consorzio Ferrara Ricerche CosgaoFdtere Reodhe

Consorzio Ferrara Ricerche (CFR)

Presentation

Interview

Digital set

Interview

MER G0 & o Fo

[F————
Antonio Frighi, Engineer

Role Author | Executive creative director | Set designer
Activity Concept design | Video editing | Set design | Storyboarding | Post-production
Tools Premiere | Soundbooth

Details 4 interviews | 53 videos | 255


http://www.youtube.com/watch?v=7feleYgIASU&list=SP4EEDE121BBDDE17A
http://www.youtube.com/watch?v=cEpRHFrbqd0
http://www.youtube.com/watch?v=Uq0AkKkoyME
http://www.youtube.com/watch?v=MuKhYgkfcJs&list=PL7D6F930DE48CAE02

content | documentaries %;;;”

Content management and production for Stile 21 Consortium and Consorzio Ferrara Ricerche

Consorzio Ferrara Ricerche (CFR)

Authorship | Executive '] w 3 Authorship | Executive

novazione

ibilita ambientale

Authorship | Executive

Role Author | Executive creative director

Activity Concept design | Screenplay | Storyboarding | Script | Dubbing | Post-production
Tools Premiere | Soundbooth | Photoshop | Cinema 4D

Details 4 video | 42’

(CAIALOGUES


http://www.youtube.com/watch?http://www.youtube.com/watch?v=zDr9gryx0L0&list=PLCoVv4nmd8mrxPMr7twzz89lbrUOQH1XN
http://www.youtube.com/watch?v=1r6RYtug12U&list=PLCoVv4nmd8mrxPMr7twzz89lbrUOQH1XN
http://www.youtube.com/watch?v=FTzcnt6zJSY

set design

Biografilm Festival: International Celebration of Lives, Bologna

Role
Activity
Tools
Details

Set designer | Executive creative director

Concept design | Detalied design | Site management
Allplan | Cinema 4D | Photoshop

Time: from 2009 to 2012 | 20.000+ visitors for each edition

GRAF[] ..
B LT vl

International Celebration of Lives

INDEX/
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University of Ferrara, Department of Architecture, Course of Architectural Representation Techniques
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Dileleaming e aiac
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S 2L

NELLA PROGETTAZIONE o
INDUSTRIALE, FONDAENT! [l

= 3 :
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B —-
e-learning platform FB page for students’ assistence
Role Lecturer | e-learning coordinator
Activity Training and mentoring | Curriculum and training design
Subjects 3D & 2D Graphic | Colour & Print management | Motion graphics | Magazines design
Taught SW Allplan | Revit | Cinema 4D | Photoshop | InDesign | Premiere | Dreamweaver | Flash
Soft skill Team building | Motivating others | Negotiation | Conflict resolution | Speaking |

Active listening | Coordination | Monitoring
Details Time: from 2007 to present | 110+ students each year


http://daelearning.wordpress.com/
https://www.facebook.com/faftram?ref=ts&fref=ts

Competence center Il

Nemetschek Italia - Allplan Italia, software house company

Progettanons
Tecniche & Materiall

Role Competence center
Activity Training and mentoring | Curriculum and training design | Customer management
Tutorial development | Conference speaker | BIM management

Soft skill Motivating others | Problem solving
Details Time: from 2005 to present

INDEX/



architecture

design | building | competitions

Okonomi
Wht you think

Okonomi
What you like.

Role Designer | BIM Manager
Details Time: from 2002 to present



Carlo Bughi Portfolio
2013



